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Reckless or Remarkable? An Examination of Bias and Framing in
CNN and Fox’s Coverage of President Trump’s COVID-19 Diagnosis
Matt McGuirk
Introduction

the virus, and his actions in the days that followed were
met with scrutiny from some media outlets and praise
In the late evening of Tuesday, September 29,
from others. The scrutiny included criticisms of Trump’s
Donald Trump walked off the stage after a chaotic first
apparent disregard for the health of others around him and
debate with Democratic presidential nominee Joe Biden.
his lack of judgement in countering a virus that at the time
He spent Thursday that week at his golf club in New Jersey
of this publication has killed more than 800,000 Americans
and was then thrust into quarantine later that evening when
(“CDC COVID Data Tracker,” 2021). The praise was
his top White House adviser, Hope Hicks, tested positive
centered on the idea that Trump was showing Americans
for COVID-19 (O’Donnell, 2020). The Wall Street Journal
that anyone can beat this virus and that we should not be
reported that Trump received a positive result from a rapid
afraid of it. The story of Trump’s diagnosis encapsulated
test but did not disclose this information to the general
the political division in our country during the lead-up to
public (Bender & Ballhaus, 2020). There was no official
the 2020 election, as well as the disparate media coverage
confirmation until the early hours of Friday, October 2,
of a global pandemic.
when Trump confirmed his coronavirus diagnosis via a
tweet. The president was admitted to Walter Reed Medical
When observing news networks with different
Center later that day, where he remained for the next 72
partisanships, it is hard to exclude CNN and Fox News
hours.
from the conversation. It is a widespread notion that these
At the time of the diagnosis, the United States had
more than 200,000 coronavirus deaths (Chappell, 2020) and
the Trump Administration was sending mixed signals to
the American people. As facemasks became the norm and
large gatherings became a thing of the past, Trump did the
polar opposite — he resisted wearing masks and attended
numerous large gatherings (Fritze & Slack, 2020). One of
these gatherings was held in the White House Rose Garden
for Amy Coney Barrett and with more than 150 people in
attendance; it was dubbed a “superspreader event” by Dr.
Anthony Fauci, America’s top expert on infectious diseases
(Clark, 2020).

networks, two of the biggest in the United States, sit on
completely opposite ends of the political spectrum with
major differences in ideologies. Each network uses their
own discourse and rhetoric when discussing the news, thus
impacting how stories are covered and prioritized. When it
came to Trump’s COVID-19 diagnosis, the distinction in
coverage was easily recognized.

In this study, I analyzed how each network framed
the coverage of Trump’s COVID-19 diagnosis and how
ideological bias played a role in the reporting. To examine
these concepts, I viewed Anderson Cooper 360 on CNN
and Tucker Carlson Tonight on Fox on four nights during
the week of Monday, October 5. As I begin my own
During Trump’s stint at Walter Reed, White
analysis into this topic, I will first explore several areas
House physician Dr. Sean Conley and Trump’s press staff
of literature that provide valuable context regarding the
routinely dodged questions from reporters regarding the
definitions and perceptions of bias, framing, and political
president’s health. When Trump was discharged on October
ideology in our current media climate.
5, it was unknown whether he was no longer a carrier of
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Literature Review
Perceptions of media bias
News consumers in America often argue that the
media are biased toward one side of the political spectrum.
One reason for this belief is that some journalists use
ideologically biased reporting, which Eisinger, Koehn, and
Veenstra (2007) said is not only poor journalism, but also
considered to be the main reason many Americans do not
trust the media. Opinionated news programs, as Feldman
(2011) explained, are popular among audiences, but it is
uncertain how well they can suit the needs of politics and
how they compare to traditional, impartial journalism.
Feldman said that the idea of opinionated news “becomes
dangerous when the news is misleading or incomplete and
especially when it resides in an information environment
that fails to furnish competing viewpoints” (p. 178).
Lee (2005) examined the belief of the general
public and many politicians that the news media in the
United States is liberal and has a pro-Democratic bias.
Using survey data collected from the 1996 National
Election Studies and the 1997 Life Style survey, Lee tested
whether this perception is based on a news consumer’s own
partisan beliefs and discovered that people’s ideologies
and partisanships did play a role in how they viewed the
media. The findings revealed that strong conservatives and
Republicans are more likely to distrust the media, while
strong liberals and Democrats are more likely to trust the
media to report news fairly. Lee wrote, “Therefore, cynical
and distrusting citizens—who tend to be conservatives and
Republicans—are more likely to perceive media biases
favoring their ideological and partisan opponents” (p. 55).
Barnidge et al. (2020) elaborated on Lee’s
findings, saying it was common for liberals to stick
with liberal media and conservatives to stick with
conservative media. Their study also built on the concept
of politically motivated selective exposure, which is “the
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act of preferentially selecting prodispositional media or
media content for political reasons” (p. 83). Those who
participate in this action should be less likely to perceive
a bias because they aren’t encountering disagreeable news
content. Therefore, some people might believe the media
in general is biased, but selected, or preferred, media are
not. It was also suggested that political opinion plays a role
in selective exposure, especially in news consumers with
more extreme views.
Expanding on the topic of selective exposure,
Smithson, Tully, and Vraga (2020) looked at how
perceptions of personal bias and news bias affect news
choices and interpretation. They discussed the concept
of news media literacy and how it contributes to an
individual’s understanding of news bias. All participants
of the study agreed that individual worldviews affect news
choices. They also noted that news bias stems from political
partisanships connected to individual news organizations
and news consumers picked up on the biases through cues
like tone, word choice, terminology, and lack of balance.
On the idea of balance within news outlets, Smithson, et
al. wrote, “When thinking about political and social issues,
the vast majority of Americans think news organizations
regularly promote one perspective over another” (p. 209).
This relates to the statement regarding ideologically biased
journalism in the study conducted by Eisinger, Koehn,
and Veenstra (2007). It should be said that claims of bias
within news organizations usually contain anecdotal
evidence with no scientifically proven data and oftentimes
these claims come from individuals with their own biases
(Christopherson et al., 2007). News consumers have
perceived biases of individual networks, but to understand
these biases, we must consider how news organizations
cover, prioritize, and portray specific news stories.
Media framing and its effects
Framing is a technique used by journalists when
reporting specific stories. It refers to the way events and

issues are organized and presented by the media. As
Entman (2010) wrote, “It involves selecting a few aspects
of a perceived reality and connecting them together in
a narrative that promotes a particular interpretation” (p.
391). Regarding the effects of framing, Simon and Xenos
(2000) wrote, “The underlying presumption was that the
organization of messages affects subsequent thoughts and
actions. In general, framing involves the organization and
packaging of messaging” (p. 366). Additionally, framing is
often used by journalists when reporting on controversial
topics (Kim & Wanta, 2018; Kim, 2019).
Kim and Wanta (2018) examined the frames of
the controversial immigration debate using news coverage
from four major U.S. newspapers during election years.
They pointed out a benefit of framing by saying it has great
potential to get beneath the surface of a story and lead
individuals to new concepts or ideas. However, because
the news media often portray stories through an ideological
lens, this leads to the issue of making small alterations to
definitions and facts.
Kim (2019) studied the differential effects of
news frames on perceptions of media bias, noting that
partisan individuals are likely to see impartial and balanced
reporting as biased toward the other side. This is a previous
theory known as hostile media perception, an idea based
on partisan audience exposure to a controversial issue
of importance. He explained how journalists present
controversial issues using personal or social value frames.
In turn, this affects how audiences perceive and understand
social controversies. Kim later wrote that news consumers
“might selectively rely on the outcomes congenial to their
view to make a conclusion” (p. 41).
Framing has contributed to shaping public
perception of political issues or institutions. Although
scholars have studied general issues of bias in the media,
some networks merit special consideration when political
ideology is involved. Thus, the final scholarly area of this
study relates to CNN and Fox News.
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CNN, Fox, and fake news
CNN and Fox News are two of America’s biggest
news networks (Johnson, 2020) but are very different on
both a journalistic and ideological scale (“The Media Bias
Chart,” 2020). CNN has adopted a more liberal stance with
its news coverage, while Fox has become much more of
an opinion-driven network that leans conservative. Each
network also caters to a very distinct audience; the average
Fox News viewer sits on the right of the political spectrum,
and CNN viewers lean more to the left (Gramlich, 2020).
Morris (2005) reported that Fox News viewers are
less likely to watch news that conflicts with their opinions,
while CNN and other network audiences prefer news with
in-depth coverage and interviews. The Fox News audience
is more Republican than the CNN audience, but both
audiences are moving away from the middle. There is a
concern that if viewers are only exposing themselves to
information that reinforces their preconceived notions, each
audience will continue to polarize and any future attempt
at open dialogue between the left and right in America
will be constrained. Morris also wrote that Fox News did
the best job of attracting Americans with lower political
knowledge and higher cynicism than other networks.
Although Morris’s study was conducted in 2005, many of
the ideological findings have been corroborated by more
up-to-date literature, and Morris’s findings are supported by
the emergence of politically motivated selective exposure.
Van der Linden, Panagopoulos, and Roozenbeek
(2020) reported on a psychological bias they call the “fake
news effect,” or the tendency for partisan news consumers
to use the term “fake news” to discredit ideologically
incompatible news sources. They found evidence that
conservatives associated left-wing CNN as “fake news”
and liberals identified the conservative Fox News as “fake
news.” The term has been connected with both CNN
and Fox, but the former has received the brunt of it since
the election of Trump in 2016. The term existed long
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before Trump, but it gained much more traction during
his presidency. Stelter (2018) wrote that Trump used the
term like a slur to discredit individual news outlets and
the media as a whole. He then explained that while past
presidents have criticized the media for bias and slants,
using the word “fake” allowed Trump to instill a belief that
journalists make up stories. Additionally, van der Linden,
Panagopoulos, and Roozenbeek (2020) discovered that
conservatives were more likely to associate the media in
general with the term “fake news” because of lower trust in
the media and their support of Trump.
Pasley (2019) wrote that CNN and Fox News
have both changed significantly in the last decade. CNN,
once known as American’s “emergency room,” has been
struggling to compete with Fox News and other networks.
Fox News’ popularity has risen since 2010, due in large part
to the highly opinionated tone of the network. The election
of Trump created unique situations for each network. CNN
was criticized for being one of the first outlets to give
Trump a platform, while Fox News knew the election of
Trump would mean its viewers — mainly conservatives —
would stay glued to the network. Farhi (2018) wrote that as
Fox beat CNN in the ratings war, the latter had to define its
audience by saying it is not pro-conservative. Conversely,
Yglesias (2018) argued that although Fox can seem like a
“propaganda organ” for the Republican Party, the network
serves more as a factional player that is working to
influence the party’s future direction (p. 681). For instance,
Sean Hannity, who touts Trump’s messaging during his 9
p.m. commentary show, also served as an adviser to the
president on strategy and messaging (Rutenberg, 2016).
The differences in political ideology have caused
CNN and Fox to cover the COVID-19 pandemic very
differently. Fox regularly maintained the idea that the
virus is not a big deal and that it has been overblown by
Democrats and the media (Ecarma, 2020; Perez, 2020).
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This reflects Fox’s audience, too, as Jurkowitz & Mitchell
(2020) wrote that 79% of individuals whose main news
source is Fox say the media “slightly or greatly exaggerated
the risk of the pandemic.” On the other hand, CNN has
dedicated a significant amount of airtime to covering the
pandemic (Wood, 2020).
Overall, each network presents news stories differ
greatly, and it is why the ideological differences between
each network — and the audiences — have become more
apparent.

Method
To study the differences of news coverage between
CNN and Fox, I conducted a qualitative textual analysis
of Anderson Cooper 360 and Tucker Carlson Tonight
on the same days during the week of Monday, October
5. Cooper’s show is a global newscast that is known for
its in-depth analysis and reporting. Carlson’s program is
more commentary-based, and he often refers to it as “the
show that is unapologetically the sworn enemy of lying,
pomposity, smugness, and groupthink.”
To narrow my study, I analyzed the differences in
coverage of Trump’s COVID-19 diagnosis and identified
three distinct substories, which I’ll summarize in the
following sections: Trump’s recovery and return to the
White House, Trump’s Twitter message about his stint
with COVID-19, and Trump’s social media video about his
recovery.
Analysis
President Trump’s COVID-19 recovery and
return to White House
One of the biggest news stories during the week
was Trump’s COVID-19 diagnosis and his return to the

White House. Trump was diagnosed with the virus on
Friday, October 2 and spent the weekend at Walter Reed
Medical Center before returning on Monday, October 5
(O’Donnell, 2020). When he returned, he posed on his
balcony for a photo op, then removed his mask and entered
the building. Minutes later, Trump walked back out on the
balcony and repeated his previous actions with a White
House camera crew.
The differences in coverage between CNN and Fox
were on display when discussing this story. CNN’s Cooper
was very critical of Trump for removing his mask while he
was still contagious and then for entering a building where
COVID-19 cases were rising, saying, “With his photo
op, the president was trying to project strength. What he
proved was his complete disregard for anyone else forced
to be around him” (Cooper, 2020a). Cooper reminded us of
everything we did not know about the president’s health:
why he received drug treatments designed for highly
serious cases, one of which is a mood-altering steroid; what
doctors were keeping an eye on, whether it was serious
complications like blood clots or lung damage; and how
we didn’t know when he contracted the virus or when his
last negative test was. Cooper then played videos from the
weekend of Dr. Sean Conley avoiding certain questions
during his briefings with reporters at Walter Reed. Cooper
repeatedly questioned why Dr. Conley and the White House
didn’t want anyone knowing when the president’s last
negative test was.
To go deeper in coverage, Cooper brought on Jim
Acosta, CNN’s Chief White House Correspondent at the
time, and asked him whether the president planned to go
about his business in the White House without a mask.
Acosta said it appeared that that was going to be the case
and informed us that other White House officials who were
in close proximity to the president were removing their
masks while entering the building as well. At one point
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during a later panel segment, Cooper asked CNN’s Chief
Medical Correspondent Sanjay Gupta whether it was even
legal, but Gupta would not comment on the legality of
the matter and instead said it was clear the president was
putting others at risk (Cooper, 2020a).
Meanwhile, Carlson presented this story from a
much different perspective on Fox. He called Trump’s
recovery a “remarkable turn in a saga that has gripped
the country since early Friday morning” and brought on
Fox News contributor Rick Leventhal to discuss Trump’s
return to the White House (Carlson, 2020a). Leventhal
basically narrated the videos of Trump leaving Walter
Reed and played footage of an optimistic Dr. Conley.
Rather than focusing on Trump’s reluctance to wear a mask
when returning, Carlson and Fox portrayed this story in
a way that highlighted the significance of his recovery.
Carlson also avoided the clips of Dr. Conley purposely not
answering questions, then turned this segment around and
blasted members of the media and Democrats who he said
were rooting for COVID-19 to beat Trump:
You don’t need to be a Trump partisan to feel good
about the president’s recovery, you just need to be
a decent person. The moment you find yourself
rooting for another man’s illness or death is the
moment you need to stop immediately in your
tracks, pause, and take stock of your soul. You’re
the one who is sick and badly in need of help.
You’re rotting from within. But the media are not
stopping. They’re not even pausing. They’re too
angry. (Carlson, 2020a)
Carlson then suggested that after seeing the footage of
Trump exiting Walter Reed under his own power, one
might conclude that the coronavirus is not as scary as
we’re being told it is. Carlson played clips from CNN
and MSNBC of anchors, hosts, and contributors using the
term “clinical obesity” when describing how Trump was
at risk of COVID-19. Carlson used this as an opportunity
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to criticize the guidelines and regulations the U.S. has put
in place to combat COVID-19, saying they violate our
constitutional rights and destroy our society.
The differences in tone between Cooper and
Carlson were very apparent when addressing this story.
Cooper seemed to be questioning the legitimacy of the
president’s recovery and his framing characterized Trump’s
actions as risky to others, whereas Carlson approached this
in somewhat of a celebratory manner and used it mainly
to take shots at the guidelines implemented throughout the
U.S. to combat the pandemic.
President Trump’s tweet about COVID-19
In addition to the story discussing Trump’s
discharge from Walter Reed, both networks covered a tweet
from the president acknowledging his recovery. The tweet
was published at 2:37 p.m. on October 5, the fourth and
final day Trump was at Walter Reed. The message read as
follows:
I will be leaving the great Walter Reed Medical
Center today at 6:30 P.M. Feeling really good!
Don’t be afraid of Covid. Don’t let it dominate
your life. We have developed, under the Trump
Administration, some really great drugs &
knowledge. I feel better than I did 20 years ago!
The discourse regarding this tweet on each network was
very different. On CNN, Cooper, citing the line about not
being afraid of COVID-19 and not letting it dominate our
lives, called it “the most disturbing and heartless and out
of touch thing this man has ever said” (Cooper, 2020a).
He pointed out the (as of October 5) 210,000 Americans
who had died because they couldn’t receive the extensive
medical care the president received, specifically the steroids
and other kinds of experimental treatments. Cooper said it
was wrong for the president to act like he understood what
most Americans were going through just because he was
treated for the virus.
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Carlson brought on Alex Berenson, author of
“Unreported Truths about COVID-19 and Lockdowns,” to
discuss how Sweden succeeded in the fight against the virus
without imposing any strict lockdowns or mask mandates.
Berenson commented on the tweet, calling it the most
presidential thing Trump has ever said, and Carlson agreed.
To justify the claim, Berenson suggested Trump was not
telling us to be afraid of the virus. Instead, he was telling
us not to be afraid of each other (Carlson, 2020a). When
addressing the tweet later in the week, Carlson reminded
us of all the media members who seconded the notion that
Trump could potentially die of the coronavirus but instead,
he walked out of Walter Reed “tweeting like a savage,” as
Carlson put it (Carlson, 2020b).
Both hosts strung together certain pieces of this
story to promote their own narratives, which corresponds
with Entman’s (2010) idea of framing. It was evident that
instead of focusing on the deeper message within the tweet,
Carlson and Fox were more interested in covering the
action of tweeting itself. Again, Carlson presented this in a
festive manner while Cooper was disgusted by the message
and thought it proved that Trump did not care about
Americans. Other differences in the coverage were the
underlying reasons behind the framing. CNN regularly tried
to show that the virus is serious and needs to be treated as
such, while Fox pushed the idea that COVID-19 is not that
bad and we need to get on with our lives.
President Trump’s video about COVID-19
The video Trump shot after returning to the White
House was met with varying opinions by each network.
In the video, Trump suggested he was now immune to the
coronavirus and reiterated again to not let it dominate our
lives (Bryant, 2020; Gregorian & Smith, 2020).
Cooper simply refused to air it on his program and

said it was not only dangerous, but also “pure propaganda”
(Cooper, 2020a). On the Thursday, October 8, episode of
Cooper’s show, the CNN host had this to say about Trump’s
demeanor following his COVID treatments:
He continues to mislead the public about a
pandemic that itself is raging once again and
has now taken more than 212,000 lives in this
country. But the president, being the president, isn’t
focusing on them or on their loved ones or any
COVID experience but his own. As a result, he’s
floating dangerous ideas about how survivable it is
because it was survivable for him. (Cooper, 2020c)
Cooper played clips from an interview Trump did with Fox
Business, in which the president suggested that he was not
contagious anymore. Cooper disagreed with the notion,
and then transitioned to a clip of then Senate Majority
Leader Mitch McConnell — a close ally of the president —
voicing his own concerns about the White House’s COVID
regulations. Cooper, clearly surprised by this clip, said,
“Don’t take our word for it that the White House has been
unsafe and uncavalier about the spread of the virus. Take
Mitch McConnell’s. That’s right. That Mitch McConnell”
(Cooper, 2020c).
On Fox, Carlson aired the video at the beginning
of his show on Tuesday, October 6, and addressed it from
a different angle. He referred to it as a self-promotion
but included that it was hard to think of a better or more
positive message. Carlson said,
Take Trump out of it. Yes, the coronavirus is
obviously deadly. It’s killed hundreds of thousands
of people in this country, most of them old and
sick. But the president himself is old, not to
mention clinically obese, whatever that is. And yet
he survived. He appears to be in a great mood, as
people who cheat death often are. Of course, he
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received great medical care. He’s the president.
But there was no magic involved in the treatment
he received. Every drug Donald Trump took is
available to the rest of us if and when we get sick.
That ought to give us hope. Trump survived, so can
we. (Carlson, 2020b)
Carlson maintained the idea that we shouldn’t completely
ignore the coronavirus but was adamant that Trump’s
recovery meant we didn’t have to live in a permanent state
of terror.
As Fox aired a banner that read: “MEDIA
MELTDOWN OVER TRUMP CORONAVIRUS
MESSAGE,” Carlson played clips from MSNBC and CNN
of anchors, hosts, and contributors disagreeing with the
president and pushing the idea that we should be afraid of
the virus. Carlson suggested that encouraging hope was
now a heartless act. He also proposed the idea that those
in power in the U.S. needed us to be afraid, or else we
wouldn’t obey them. At no point did Carlson even slightly
criticize Trump or the White House for its COVID-19
response, and he consistently downplayed the severity
of the virus. Carlson argued that Trump’s video was only
meant to encourage high spirits.
On the other hand, by simply refusing to air the
video, Cooper and CNN were, in a way, attempting to
protect Americans from the misinformation included within
it.

Conclusion
In this study, my goal was to analyze how the
biases and framing techniques at CNN and Fox News
played a role in their coverage of President Trump’s
COVID-19 diagnosis and recovery. Viewing Anderson
Cooper 360 on CNN and Tucker Carlson Tonight on Fox
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on the same nights showed me how each host and network
covered the same story, thus allowing me to recognize the
varying ways the story was framed.
There were several key findings from my analysis.
From CNN’s side, it was evident right from the start
that this news story would be covered from an angle
that displayed Trump’s lack of respect for the virus and
everyone who has been affected by it. Cooper practically
condemned all of Trump’s actions from this week,
including his decision to remove his mask, his tweet, and
the video from the Truman Balcony — which Cooper
flat out refused to air. Cooper regularly cited Trump’s
mishandling of this pandemic when reminding us of the
coronavirus numbers in America. He frequently used the
word “reckless” to describe the president’s actions.
Carlson and Fox approached this story from a
different angle, instead focusing more on Trump’s recovery
and the way he carried himself afterward. Carlson was
adamant that because Trump was able to defeat COVID-19,
it was a sign that the disease is not as bad as we’re being
told it is. Instead of focusing on any consequences of
Trump’s decision-making, Carlson and Fox were more
interested in playing up the symbolism of Trump’s actions
themselves. Furthermore, Carlson regularly blasted the
media and Democrats for their negativity surrounding
Trump’s bout with COVID-19, corroborating what Entman
and Knüpfer (2020) found regarding Fox’s “us-versus-them
mentality,” where the “us” represents liberals, Democrats,
and other media outlets. Contrary to his primetime
opponent, Carlson referred to Trump’s recovery and return
as “remarkable.”
These findings suggest that each network’s framing
techniques match their apparent biases and, in turn, the
partisanships of their respective audiences. By showcasing
Trump’s disregard for the virus and emphasizing the
seriousness of the pandemic, CNN’s angle fit with its
liberal base. Fox’s coverage was more in sync with the
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overall conservative belief in the U.S. of COVID-19 being
overblown by Democrats, the media, and the medical
science community. Due to the fact there were no real
similarities in the framing, the varying coverage likely
contributed to the current divide in the U.S. regarding the
severity of COVID-19.
Additional findings indicate that CNN prefers indepth analysis to uncover multiple layers of a news story
while Fox tends to stick with the run-and-gun commentary
that has made it one of the most popular news channels in
the country. Furthermore, Fox uses the strategy of airing
clips from other networks such as ABC, CNN, and MSNBC
to help drive its coverage. CNN rarely deploys this tactic.
The limitations of this study are important to note.
First, because this study used qualitative research and only
examined one show at each network, the news coverage
that was analyzed is not representative of each network
as a whole. Second, because this study focused on one
large news story and its substories, the identified framing
techniques were limited to that specific coverage.
Future research could expand the method used
in this study to examine a wider scope of coverage that
includes website articles, social media interactions, and
breaking news alerts. A secondary method could be
surveying news consumers to document perceptions of
media bias and framing as it relates to the specific coverage
being analyzed in the study. Future research could also
compare and contrast multiple news stories, therefore
absorbing more overall content to identify more frames and
framing strategies.
The results of this study also highlight the realities
of a divided media landscape. CNN and Fox, two major
U.S. news networks, are responsible for distributing
information that helps news consumers conceive the world
beyond what they experience individually. When the media
present the same story through different lenses — in the

case of this study, an important story regarding the health
of the president amid a global pandemic — it establishes
a contrasting understanding of reality between different
audiences. Although Trump lost the 2020 election to

References
Barnidge, M., Gunther, A. C., Kim, J., Hong, Y.,
Perryman, M., Tay, S., & Knisely, S. (2020). Politically
motivated selective exposure and perceived media
bias. Communication Research, 47 (1), 82-103. doi:
10.1177/0093650217713066

Ballhaus, R. & Bender, M. C. (2020, October 4). Trump
didn’t disclose first positive Covid-19 test while awaiting a
second test on Thursday. The Wall Street Journal. Retrieved
from https://www.wsj.com/articles/trump-didnt-disclosefirst-positive-covid-19-test-while-awaiting-a-second-teston-thursday-11601844813

Bryant, N. (2020, October 6). US election 2020: The
defining moment of the Trump presidency. BBC.
Retrieved from https://www.bbc.com/news/electionus-2020-54441213

Carlson, T. (Host). (2020a, October 5). Tucker Carlson
Tonight (Television Broadcast). Washington, D.C.: Fox
News.

Carlson, T. (Host). (2020b, October 6). Tucker Carlson
Tonight (Television Broadcast). Washington, D.C.: Fox
News.

141

Carlson, T. (Host). (2020c, October 8). Tucker Carlson
Tonight (Television Broadcast). Washington, D.C.: Fox
News.

“CDC COVID Data Tracker.” (22 January, 2021).
Centers for Disease Control and Prevention. Retrieved
from https://covid.cdc.gov/covid-data-tracker/#cases_
casesper100klast7days

Chappell, B. (22 September, 2020). ‘Enormous and tragic’:
U.S. has lost more than 200,000 people to Covid-19. NPR.
Retrieved from https://www.npr.org/sections/coronaviruslive-updates/2020/09/22/911934489/enormous-and-tragicu-s-has-lost-more-than-200-000-people-to-covid-19

Christopherson, K., Haugen, E., Petros, T., & Weatherly,
J. (2007). Perceptions of political bias in the headlines
of two major news organizations. Harvard International
Journal of Press/Politics, 12 (2), 91-104. doi:
10.1177/1081180X07299804

Clark, D. (2020, October 9). Fauci calls Amy Coney Barrett
ceremony in rose garden ‘superspreader event.’ NBC
News. Retrieved from https://www.nbcnews.com/politics/
white-house/fauci-calls-amy-coney-barrett-ceremony-rosegarden-superspreader-event-n1242781
Cooper, A. (Host). (2020a, October 5). Anderson Cooper
360 (Television Broadcast). New York, NY: CNN.

Cooper, A. (Host). (2020b, October 6). Anderson Cooper

THE UNDERGRADUATE REVIEW 2022 | BRIDGEWATER STATE UNIVERSITY

360 (Television Broadcast). New York, NY: CNN.

these-two-cable-networks-cant-stop-talking-abouteach-other/2018/02/27/d30ad4ea-1360-11e8-9065e55346f6de81_story.html

Cooper, A. (Host). (2020c, October 8). Anderson Cooper
360 (Television Broadcast). New York, NY: CNN.

Ecarma, C. (2020, September 24). Fox news’ Covid denial
hasn’t aged well. Vanity Fair. Retrieved from https://www.
vanityfair.com/news/2020/09/fox-news-covid-denial-hasntaged-well

Eisinger, R. M., Koehn, J. P., & Veenstra, L. R. (2007).
What media bias? Conservative and liberal labeling
in major U.S. newspapers. Harvard International
Journal of Press/Politics, 12 (1), 17-36. doi:
10.1177/1081180X06297460

Entman, R. M. (2010). Media framing biases
and political power: Explaining slant in news of
campaign 2008. Journalism, 11 (4), 389-408. doi:
10.1177/1464884910367587

Entman, R.M. & Knüpfer, C. (2020, September 28).
Fox news uses the word ‘hate’ much more than MSNBC
or CNN. The Conversation. Retrieved from https://
theconversation.com/fox-news-uses-the-word-hate-muchmore-than-msnbc-or-cnn-145983

Farhi, P. (2018, February 28). CNN vs. Fox: Why these
two cable networks can’t stop talking about each other.
The Washington Post. Retrieved from https://www.
washingtonpost.com/lifestyle/style/cnn-vs-fox-why-

142

Feldman, L. (2011). The opinion factor: The effects of
opinionated news on information processing and attitude
change. Political Communication, 28 (2), 163-181. doi:
10.1080/10584609.2011.565014

Fritze, J. & Slack, D. (2020, October 5). ‘The
likely outcome’: Trump’s Covid diagnosis followed
waning precautions at the White House. USA Today.
Retrieved from https://www.usatoday.com/story/news/
nation/2020/10/03/trumps-covid-diagnosis-followedwaning-precautions-white-house/3594403001/

Gramlich, J. (2020, April 8). 5 facts about fox news. Pew
Research Center. Retrieved from https://www.pewresearch.
org/fact-tank/2020/04/08/five-facts-about-fox-news/

Gregorian, D. & Smith, A. (2020, October 5). Trump
returns to white house after leaving hospital, sheds mask
for photo opportunity. NBC News. Retrieved from https://
www.nbcnews.com/politics/donald-trump/trump-says-he-sleaving-hospital-monday-evening-n1242172

Johnson, T. (2020, December 24). Cable news networks see
big gains in viewership during tumultuous 2020. Deadline.
Retrieved from https://deadline.com/2020/12/ratings-cablenews-networks-2020-1234660751/

Jurkowitz, M., & Mitchell, A. (2020, April 1). Cable tv
and Covid-19: How Americans perceive the outbreak and
view media coverage differ by main news source. Pew
Research Center. Retrieved from https://www.journalism.
org/2020/04/01/cable-tv-and-covid-19-how-americansperceive-the-outbreak-and-view-media-coverage-differ-bymain-news-source/

Kim, J., & Wanta, W. (2018). News framing of the U.S.
immigration debate during election years: Focus on generic
frames. The Communication Review, 21 (2), 89-115. doi:
10.1080/10714421.2018.1479616

Kim, K. (2019). The hostile media phenomenon: Testing
the effect of news framing on perceptions of media bias.
Communication Research Reports, 36 (1), 35-44. doi:
10.1080/08824096.2018.1555659

Lee, T. (2005). The liberal media myth revisited: An
examination of factors influencing perceptions of media
bias. Journal of Broadcasting & Electronic Media, 49 (1),
43-64. doi: 10.1207/s15506878jobem4901_4

Morris, J. S. (2005). The fox news factor. Harvard
International Journal of Press/Politics, 10 (33), 56-79. doi:
10.1177/1081180X05279264

O’Donnell, C. (2020, October 9). Timeline: History of
Trump’s Covid-19 illness. Reuters. Retrieved from https://
www.reuters.com/article/us-health-coronavirus-trumptimeline/timeline-history-of-trumps-covid-19-illness-

143

idUSKBN26T3P6

Pasley, J. (2019, December 31). Fox news and CNN
are 2 of America’s biggest news sources — but they
couldn’t be more different. Here’s how they’ve changed
in the past decade. Business Insider. Retrieved from
https://www.businessinsider.com/fox-news-cnn-changeevolution-2010-2019-11

Perez, M. (2020, October 7). Fox news and talk
radio consumers more likely to think Covid-19 is
overblown. Forbes. Retrieved from https://www.forbes.
com/sites/mattperez/2020/10/07/fox-news-and-talkradio-consumers-more-likely-to-think-covid-19-isoverblown/?sh=6a5af9253095

Rutenberg, J. (2016, August 21). Sean Hannity turns
adviser in the service of Donald Trump. The New
York Times. Retrieved from https://www.nytimes.
com/2016/08/22/business/media/sean-hannity-turnsadviser-in-the-service-of-donald-trump.html

Simon, A., & Xenos, M. (2000). Media framing and
effective public deliberation. Political Communication, 17
(4), 363-376. doi: 10.1080/10584600050178979

Smithson, A., Tully, M., & Vraga, E. K. (2020).
News media literacy, perceptions of bias, and
interpretation of news. Journalism, 21 (2), 209-226. doi:

THE UNDERGRADUATE REVIEW 2022 | BRIDGEWATER STATE UNIVERSITY

10.1177/1464884918805262

About the Author

Stelter, B. (2018, January 17). Trump averages a ‘fake’
insult every day. Really. We counted. CNN Business.
Retrieved from https://money.cnn.com/2018/01/17/media/
president-trump-fake-news-count/index.html

Matt McGuirk is a senior at BSU who majors in
Communication Studies with a concentration in Film,
Video, and Media Studies. Matt conducted this study for
his senior seminar under the mentorship of Dr. Jessica
Birthisel (Communication Studies). After finishing his
bachelor’s degree this spring, Matt will stay at Bridgewater
State to pursue a Master’s in English.

Steinberg, B. (2020, July 11). Fox news condemns remarks
by former Tucker Carlson staffer. Variety. Retrieved from
https://variety.com/2020/tv/news/tucker-carlson-blake-nefffox-news-condemns-1234704117/
“The Media Bias Chart.” (2020). Ad Fontes Media.
Retrieved from https://www.adfontesmedia.com/
interactive-media-bias-chart-2/

Van der Linden, S., Panagopoulos, C., & Roozenbeek, J.
(2020). You are fake news: Political bias in perceptions of
fake news. Media, Culture, & Society, 42 (3), 460-470. doi:
10.1177/0163443720906992

Wood, S. M. (2020, October 1). E&P study shows big
contrast in cable news Covid-19 coverage. E&P. Retrieved
from https://www.editorandpublisher.com/stories/
ep-study-shows-big-contrast-in-cable-news-covid-19coverage,174589

Yglesias, M. (2018). The case for fox news studies.
Political Communication, 35 (4), 681-683. doi:
10.1080/10584609.2018.1477532

144

